NESCO LIMITED

Nesco Center
nesco Western Express Highway

Goregaon (East)

Mumbai 400063

T +9122 6645 0123
F +9122 6645 0101
E contact@nesco.in
w www.nesco.in

10 February 2023

BSE Limited National Stock Exchange of India Limited
Department of Corporate Services 5% Floor, Exchange Plaza,

25™ Floor, Phiroze Jeejeebhoy Towers, Bandra Kurla Complex,

Dalal Street, Bandra (East),

Mumbai - 400001. Mumbai - 400051.

Scrip Code : 505355 Symbol : NESCO

Sub: Compliance under Requlation 47 of SEBI (Listing Obligations and Disclosure
Requirements) Reqgulations, 2015

Dear Sir,

Pursuant to Regulation 47 of SEBI (Listing Obligations and Disclosure Requirements) Regulations,
2015, please find enclosed copies of Financial Results of the Company for the quarter and nine
months ended 31 December 2022 published in the following newspapers on 10 February 2023 -

i) Business Standard (All India Edition); and
i) Mumbai Lakshwadeep

This is for your information and record.
Thanking you

Yours faithfully,

For Nesco Limited

Jinal J. Shah
Company Secretary and
Compliance Officer

Encl: As above

CIN L17100MH1946PLC004886



10 TAKE TWO

The rise and rise of fossil fuel

Though green energy was the focus of India Energy Week, India’s rising
demand for coal, gas and oil dominated the talks

SUBHOMOY BHATTACHARIEE

received for the fifth round of auctions

MUMBAI | FRIDAY, 10 FEBRUARY 2023

Business Standard

Influencer marketing
getsanew leash

notsellactively; it calls forthe
viewertoengage with the

caninfactyield positive Rol.
Soobviously influencer mark-

New Delhi, 9 February Year Total | Actualcoal | Import (M) in November 2022. “This is the biggest 4 brand and theinfluencer. This | etingisworking, atonelevel.
- consumption | production response received for commercial coal isespecially truewhen it Buttheysay that there are
reen energy was supposed (MT) (Mm) mine auctions,” the ministry noted in comesto providingstocktips. | sevenleversthatbrandshave
to take centre stage at the its website. Influencersareexpertsinbuil- | touse. The obvious one: the
India Energy Week, the CO U NTRY 2019-20 - 955.91 730.87 248.54 This has international implica- dingaloyal follower baseby bigger the following of the
: ministry of petrolgum’s 2000-21 _ 906.33 716.08 25.25 tions. Energy c.o’n§ultancy CoalMint engagingwith them regu'larly. influencer, the betterthg effect
flagship programme. Ironically, it was | data shows India’s imports of thermal Youcanaskthemaquestion onRol. Also, the more original
fossil fuels, coal in particular, that ) 2021-22 - 1,027.92 78.19 208.93 coal rose 15 per cent in calendar 2022 and getananswer. Soconsum- | the posts, the better the resp-
hogged the limelight. / despite the domestic ramp-up in pro- . TR | ersseeinfluencersas “friends”. | onse. Then comes afew surp-
The key number there is that India S ) 202-3 _ 1,109+ 698.24* 168** duction. It has helped keep the prices AMBI PARAMESWARAN When that friend suggeststhat | rises. Aninfluencer, who posts
will shoot past 1 billion tonnes of coal &Y 023_24 Not available 1,0+ | Notavailable of coal in the international markets youbuya particular TVorsto- | too frequently, doesnothelp

production in FY24. This marks an
impressive 11.6 per cent annual growth
rate over FY23, something the country

*® Total consumption is not a sum of actual production and import

high. Indonesia, from where India
imports about 12 per cent of its domes-
tic requirements, has targeted an

While on thejury panel foran
ad award competition, [was
floored by the number of

ck,youtakeit moreseriously;
you engage with the message
since you think that the influ-

thebrand. Similarly, brands
should notobsess over the
influencer-follower fit; ifan

has never achieved. That serves to % OF export of 500 MT in calendar year brandsthatuseinfluencers. encerisyour friend. Twoyears | influencerhasadiversesetof
emphasise an impressive growth in CONSUMPTION 26 2023, a10.6 per cent annual rise. Fromsoftdrinksand snacksto | ago,the AdvertisingStandards | followersthat may actually be
India’s demand for fossil fuel as was MET FROM 2019-20 Nowhere is this more evident than skincareand fashion, the CouncilofIndiaandthegove- | apositive. Linksto thebrand
evident in Prime Minister Narendra in the demand for gas by India’s lead- brand communication play- rnmentbroughtoutguidelines | pagesobviously work, no pri-
Modi’s speech at the inauguration of IMPORT ing importers like Petronet and Gail. bookisnowincompletewith- | toensurethatall paidcontent | zesforguessing that. Butwhat

the India Energy Week. “Today India’s
share in global oil demand is around 5
per cent but it is expected to reach 11.
India’s gas demand is expected to
increase by 500 per cent,” he said.
These are big numbers. Though the

2022-23 and 2023-24:

*Figures till Jan 2023 ** Figures till Nov2022 ***Target for full year

203

Notavailable 2021-22

Source: Coal ministry

Akshay Kumar Singh, managing direc-
tor of Petronet, told reporters at the
India Energy Week that it wanted to
secure 12 MT a year of additional
supply under long-term contracts.
“That’s equivalent to about 60 per cent

outasignificantinfluencer
marketing component. Ifso
much ofthisis happening,
why should the government
issuenew rules (“Endorse-
mentdisclosures”, January 24)

was tagged “sponsored” or
“promotion”. Obviously that is
notbeingseeninthesame
lightasacelebrity-led ad.
Hencetheneed fortighter
measures.

cameasasurpriseisthat push-
ingnew productsdoesnot
seem to helpand hasanega-
tiveeffect. Isit possible that the
followers don’t want their
influencersto

pace of energy transition to renewable of the nation’s deliveries last year, and even threaten influencers While consum- becomeempty
energy (RE) and green hydrogen will according to ship-tracking data,” with ajail sentence for ersarebeing warn- Wh?t we are mouthpieces for
also accelerate, there is, for the time noted Bloomberg. non-compliance? ed about influen- DRI NS the brand: “New
being, a massive rush to create capac- Similarly the government has Celebritiesendorsing cerads, compan- are messages cream from brand
ity in oil, gas and coal in India. In 2022, already cleared a ¥35,000-crore sup- brandshasbeen something iesarealsostrug- woven into the Xworks miracles™?
the sharp escalation in global gas port to the Ministry of Petroleum and that thiscountry hashad an gling with the task ||!fluencer's Unlike a celebrity
prices had sowed deep doubts over Natural Gas as allocation for energy overdoseof, overthelasttwo | of managingthe dlscqurse. But ad thatscreams
how far it could remain a transition transition, net-zero objectives and decades.Ifafilmstarora growingbattalion that is also “ad”,aninfluen-
fuel in India’s energy mix, considering energy security. Ministry officials said cricket celebrity canfeaturein | ofinfluencers.In the problem cer-led postisseen
its share in the economy had come the sum would help them finance the anadand goad youtotakeasip | anarticleinthe reg.ulators. are asmore engaging
down to 6 per cent from more than 8 cost of building environmentally ofacolabrand,driveacaror HBR (“Does Infl- trying to fix and personal.

per cent in 2015. But Modi pointed out better equipped refinery capacity to buyanapartment, whyarethe | uencer Marketing Thereare four
to the global energy sector leaders process crude. India’s current capacity authoritiesworried aboutthe | Really Pay Off”, sidestothisequa-

assembled in Bengaluru: “In the next
4-5 years, the gas pipeline network in
India will reach 35,000 km. This
means that huge investment opportu-
nities are being created for you in
India’s natural gas infrastructure.”
Supporting Modi’s statement on
the role of fossil fuel economy, Sultan
Al Jaber, UAE’s minister of industry,
CEO of Abu Dhabi National Oil Comp-
any and designated COP 28 president,
said India was grappling with policies
that held back emission and not pro-
gress. He described this position as an
“inclusive energy transition”.
Paradoxically, India expects coal
demand to shoot up precisely because
of the introduction of electric vehicles
to replace internal combustion engine-
based ones that run on mostly
imported oil. Coal Minister Pralhad
Joshi had made this point last year at
an investors’ meet. “The need for coal

is going to double by 2040 with the
rise in electric vehicles and the
increased demand for electricity.
Therefore, we need to ramp up our
coal production to meet this growing
energy requirement.”

What does this mean in terms of
numbers for the coal sector in the near
term? In a Parliament reply in
February this year, the target for coal
production has been fixed at slightly
over 1 billion tonnes for FY24. Even if
rake shortage and other usual supply-
side challenges rear up, the target is
likely to be achieved since the pace of
increase till January is already above
16 per cent, according to coal ministry
data. The ministry is particularly con-
cerned that a hot summer should not

create a crippling shortage of fuel at
the power plants this year.

For next year, Coal India Limited
(CIL), the country’s largest producer,
has already identified 15 additional
projects with a total rated capacity of
168.58 million tonnes (MT) annually
for award to the mine development
operators. Of these 15, a Letter of
Award has already been issued to
nine projects.

The coal entrepreneurs seem to
have cottoned on to the fact that there
is no doomsday arriving for the sector
anytime soon. In the on-tap auctions
for coal mines that the coal ministry
has been running since June 2020,
where there were often no bidders, a
total of 99 bids for 36 coal mines were

is around 250 million metric tonnes
per annum (MMTPA), which is being
increased to 450 MMTPA under a vast
expansion plan. While it is the oil mar-
keting companies that will mostly
finance the modernisation expected
to cost 1 trillion, the budget support
will come in handy, they said.

Minister for Petroleum and Natural
Gas Hardeep Puri made the same
points in favour of the three dirty fuels
at the event. “Unless we survive the
present, we will not be able to go into
the world of clean and green energy.”
His prescription is that “while afford-
able traditional energy resources are
essential for meeting the base-load
requirements, new sources of energy,
which are cleaner, sustainable, and
innovative, are critical for combating
the menace of climate change”.
Expect more records in domestic coal
production soon.

damage influencer-based
messages may cause?
MarshallMcLuhan, in his
classic UnderstandingMedia,
categorised mediaas “hot” and
“cool”. Heexplained thata
“hot” medium is high-defini-
tion and engages the consu-
mer deeply like cinema; while
a “cool” mediumlikeacomic
bookislow-definition and req-
uiresthe consumerto partici-
patetoextractvalue. Iftruth be
told, thebookwas published in
1964 way before social media
and the digital onslaughton
oursenses. If you extrapolate
this theory, avideoad featur-
ingafilmstarisclearlyanad;it
ishigh-definition and delivers
the message sharply. In cont-
rast, an influencer-led video
message iscool, it may or may

November24,2022), theaut-
hors present a framework on
howbrandsshould selectand
use influencers. They say that
75per cent of brands are using
or planningtouseinfluencers.
Afteranalysing social media
postsby influencers (in China)
numberingan astounding
5,800, theresearchersarrived
atawaybrandscan useinflu-
encer-led marketingbetter.
The postsin their dataset were
written by 2,412 influencers for
861brandsacross29 product
categories, at costsranging
from $200 to almost $100,000
perpost. The researchers
found on average 1 per cent
increase in influencer market-
ingspendledtoanincreasein
engagementof 0.46 per cent,
suggesting thatthe strategy

tion: thebrand, the influencer,
the consumer and theregula-
tors. What we are seeing work
bestare messages woven into
theinfluencer’s natural disc-
ourse. But thatis also the prob-
lemregulatorshave identified
and are trying tofix. Itislikely
toassume that consumerswill
slowlyrealise influencersare
notreally “friends” and when
they endorse abrand, theytoo
have received monetary or
otherinducements,justlikea
celebrity. Until then, some lea-
shwouldbe helpful to protect
oratleastalertthe consumers.

Thewriter is a best-selling author,
independent brand coach and
founder, Brand-Building.coma
brand advisory. He can be reached
atambimgp@brand-building.com

NESCO LIMITED
EXTRACT OF CONSOLIDATED UNAUDITED FINANCIAL RESULTS FOR THE
QUARTER AND NINE MONTHS ENDED 31 DECEMBER 2022 oo
(X in Lakhs)

Sr. Particulars Quarter Ended Nine months Ended (Year Ended - olf:"NthAtLSFIO !NVD'H‘SKIRIFE\ (!h'I_M!)-I;EbQOO -

No. ega. 1Ce : Ahura Luentre, 00r, b - Wing, Manakall Laves Road, Ananeri (East), Mumbal L
31.12.2022 | 30,09.2022 | 31.12.2021 | 31.12.2022 | 31.12.2021 | 31.03.2022 Tel No. 6691 7000 Fax No. 66917001 | Email: hindalco@adityabirla.com | CIN No.: L27020MH1958PLCO11238
(Unaudited) | (Unaudited) | (Unaudited) | (Unaudited) | (Unaudited) | (Audited) Website: www.hindalco.com & www.adityabirla.com

1 | Total Income from Operations 16,218.48 | 15,850.32 | 10,299.80| 43,153.40| 27,935.59| 38,241.21 EXTRACT OF STATEMENT OF CONSOLIDATED UNAUDITED FINANCIAL RESULTS

2 | Net Profit/(Loss) for the Period (Before Tax, FOR THE QUARTER AND NINE MONTHS ENDED DECEMBER 31, 2022
Exceptional and/or Extraordinary Items) 9,013.84 [ 10,442.00 | 6,134.34| 25,793.70| 16,247.17| 22,646.00 (% in Crore, except otherwise stated)

3 Net Pr(?flt/(LOSS) for the Per'_Od (Before Tax, After Particulars Quarter Ended Nine Months ended Year Ended
Exceptional and/or Extraordinary ltems) 9,013.84 [ 10,442.00 | 6,134.34| 25,793.70| 16,247.17| 22,646.00

- : 311212022 | 30/09/2022 | 311212021 | 3MA22022 | 3122021 | 31/03/2022

4 | Net Profit/(Loss) for the Period (After Tax, After
Exceptional and/or Extraordinary Items) 7,008.01 | 8,189.89 | 4,930.40| 20,568.18( 13,565.08| 18,917.12 (Unaudited) | (Unaudited) | (Unaudited) | (Unaudited) | (Unaudited) | (Audited)

5 | Total Comprehensive Income for the Period Ee‘ﬁ?tjf fro)nL Ofgeraéi;ms - o 5?;‘151 52%8 52,3(7)‘% 1%2;? 1:132328 1.$g.ggg
(Comprising of Profit for the Period [After Tax] and roft/ (Loss) before Exceptional ltems and Tax , g g g ; g
Other Gomprehensive Income [After Tax) 700977 | 819215| 4,931.71| 2056021| 13,568.82| 18,9641 Eroft(Lose) e P fom Continuing Operatns e i sl e Wl

6 | Equity Share Capital (Face Value ¥ 2/- per share) | 1,409.20 | 1,409.20 | 1,409.20| 1409.20| 1,409.20| 1409.20 o o) o e g "o Ciaconited Operaiore - 2208 o " ) i)

i i i - i i i Total Comprehensive Income/ (Loss) for the Period 2,721 3,130 5,977 16,335 11,520 12,582

7| Resorves {excluding Revaluation Reserve) 1,96,964.82 Pgid-u; Egﬁyes"ﬁévri Sﬁﬁf& (l(\I:tssongreasﬁryeSr:?ares) 222 222 222 222 222 222

8 | Eaming Per Share (EPS) gt?]m ‘éalu'e K 1 pershare 93,319 90,662 76,775 93,319 76,775 77,969
a) Eaming Por Share Basic (in?) (NotAnnualised) | 995|  *11.62|  *7.00] 2019  *19.5] 2685 Networh | osur | ooged| eoer|  samt|  eer|  7ads
b) Eaming Per Share Diluted (in?) (Not Annualised) |~ *9.95|  *11.62 700] *29.19] *1925| 2685 Rty Sl i) 066 070 087 066 087 08z

- Basic - Continuing Operations () 6.13 9.92 16.46 34.57 46.50 63.85
Notes : - Diluted - Continuing Operations (%) 6.13 9.90 16.43 34.53 4643 63.77
1 Additional information on Unaudited Standalone Financial Results for the Quarter and Nine months ended 31 December 2022. el g 8‘;’:;‘1’.22?&) ) . 007 . E§3§§ gl?}
(X in Lakhs) - Basic - Continuing and Discontinued Operations (%) 6.13 9.92 16.53 34.57 4442 61.73
- Diluted - Continuing and Discontinued Operations (%) 6.13 9.90 16132 3413 44182 611.82

; Capital Redemption R 104 104
Sr. Particulars Quarter Ended Nine months Ended |Year Ended Bt Fonamuion ez - . 1,463 ) 1,463 1,500
NG 31.12.2022 | 30.09.2022 | 31.12.2021 | 31.12.2022 | 31.12.2021 | 31.03.2022 Debt Service Coverage Ratio (in imes) 392 231 8.65 205 6.8 877
(Unaudited) (Unaudited) (Unaudited) (Unaudited) | (Unaudited) | (Audited) Interest Service Coverage Ratio (in times) 421 6.54 9.15 6.90 772 8.02

Notes:

a | Total Income from Operations 16,218.48 | 15,850.32 | 10,296.35| 43,153.40| 27,916.70( 38,216.37 1, esRevenue from Operations, Profit/ (Loss) before Tax and Profit/ (Loss) for the Period on Standalone basis are given below:

b | Profit Before Tax 9,013.90 | 10,443.97 | 6,139.93| 25,798.25( 16,248.44| 22,651.18 (% in Crore, except otherwise stated)

¢ | Profit After Tax 7,008.07 | 8,191.86| 4,93599| 20,572.73| 13,566.29| 18,922.24 Particulars Quarter Ended Nine Months ended Year Ended

d | Total Comprehensive Income for the Period 7,009.83 | 819412 | 4,937.30| 20,573.76| 13,570.03 18,970.03 31M22022 | 30/09/2022 | 31122021 | 31M22022 | 31122021 | 31/03/2022

2  These financial results have been reviewed and recommended by the Audit Committee approved by the Board of Directors in its (Unaudited) | (Unaudited) | (Unaudited) | (Unaudited) | (Unaudited) (Audited)

meeting held on 09 February 2023. (8) Revenue from Operations 18,983 18,382 18,006 56,883 48,684 67,653

3  The above is an extract of the detailed format of Consolidated Unaudited Financial Results for the Quarter and Nine months ended (b) Profit/ (Loss) before Tax 707 796 2,094 3,780 5,936 8,457
on 31 December 2022, filed with the Stock Exchange under Regulation 33 of the SEBI (Listing and Other Disclosure Requirements) {£) Praf (Lase) o the Periad 498 548 1,388 2,494 3,906 5,507
Regulatlons, 2015, The full format of Stand.alo.ne and Consolidated Fmanc',a I Resqlts are ava"abk? on the website of the Stock 2. The above is an extract of the detailed format of Quarterly Financial Results filed with the Stock Exchanges under the SEBI (Listing Obligations and Disclosure
Exchange (www.bseindia.com and www.nseindia.com) and on the Company's website (www.nesco.in). Requirements) Regulation, 2015. The full format of the Quarterly Financial Results are available on the Stock Exchange websites, www.nseindia.com and

For Nesco Limited www.bseindia.com, and on the Company's website, www.hindalco.com.
Sa/-
Krishna S. Patel By and on behalf of the Board
) Chairman and Managing Director Place : Mumbai Satish Pai
Greater Noida, 09 February 2023 DIN : 01519572 Date : February 9, 2023 Managing Director
Registered Office : Nesco Center, Western Express Highway, Goregaon (East), Mumbai 400063
CIN: L17100MH1946PLC004886
website: www.nesco.in
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OFFICE OF THE MAMLATDAR TISWADI TALUKA, PANAJI GOA
Mutation Case No. COMP/ Mutation/ 38070/ Cumbarjua

1.Dnyaneshwar Chudu Sawant
R/o H. No.817, Rambhuvanwada, Cumbarjua, Tiswadi Goa

PUBLIC NOTICE
Application made by Dnyaneshwar Chudu Sawantr/o H. No. 817,
Rambhuvanwada, Cumbarjua, Tiswadi Goa requested to include his name in
the Occupants Column of Form | & XIV of Sy. No. 48/1 of Village Cumbarjua
Tiswadi Taluka the having acquired right therein to the extent of plot No. 38
area admeasuring 308 Sq.mts from vendor Siddharth Sawant virtue of Deed

Now, therefore, if any person having any objection to the above
said mutation entry are called upon and to submit their objection to me either
orally orin writing within fifteen days from the date of publication of this notice.

Please note that if No Objection is received by me within said
period of fiteen days it shall be presumed that they agree to the mutation entry.
The mutation will be certified on any other days after the above period is over.

........... Applicants
e Iwmara IHf2rew 3= B

1. Ashishkumar Mohan Naik 3s ﬁﬁ%g

2. Demu Narayan Shet Afeoltpd Frfa: ¥q0/¢94, T TS, AN oF, WEW (T.), TIE-500 04g

3. Eknath Nilkanth Fadte TR.:003-8020%200-, -3 contact@refnol.com, airméa www.refiol. com,

4' Kamlakant U. Sawant ﬁww: WS?OOWWWOW@WOMW P —

5. Lakhaba alias Anand Nagoji Naik Prataprau Sardesai FIEI, Qonﬁqﬁlﬁﬁﬁ?ﬁqﬁ‘iﬁ:&m e

6. Lalita Eknath Fadte (%)

7. Laxmi Nagesh Phadte Py — e —

g' ’l\\lﬂaag:sael\rlrilllliasr:t]:tPhadte 4, 39.92.2033 | 39.92.3029| 39.93.202
10. Parvati Nilkanth Fadte ki ik — SRR 0 TR [T e
11. Parvatibai Nagoji Naik Prataprau Sardesai : Wﬁmgm(/ (éﬂa% R B A IR
12. Prabhat Sadashiv Naik Pratapray Sardesai (TR, SIS I/ R A9 e aE) 2009 (8.¢¢) (y8.¢5)
13. Sadashiv Nagoji Naik Prataprau Sardesai 3. | T PromHwRar Fege T/ ()
14. Sailae Siddharth Sawant (sroareress snfor/ ﬁwgg‘;w w“ a“)'“) .09 (8.c¢) (y8.¢8)

. . f 3. | IR FrEEEHBRT T,
12 gzadrl‘:l ﬁﬁh}zhkumar Nalks (Sranerenas anfir/ fdar R HremRor aEER) 20.09 (8.¢¢) (yg.¢8)
. Siddharth Kamlakant U. Sawant 3. | PR T T S ¢4 (s60)|  (49.48)
17. Sukanti Suresh Malik & | UM O A e (S T .90 TRHY) 30¢.% 30¢.8% 30¢.2%
18. Suresh VasantMalk ... Opponent | fo. | S st (.90/ - wd)
(3REEIT T eI DRiTerTH )

To the opponents/ their unknown legal heirs 2 % gii 828 E:ii%

PUBLIC NOTICE

Public is hereby informed that our client
MRS. NEELA MANHARLAL KAPADIA
(Aadhar No: 7287722786699) have settled
both her sons named VIRAL MANHARLAL
KAPADIA (Aadhar No: 811422212257), and
KEJAL MANHARLAL KAPADIA (Aadhar No:
213763545414) by Declaration having all the
terms and conditions as mentioned therein.
Now there is no claim, liability and responsibility
left towards her sons.

Any person having any objection in
respect of the SAID DECLARATION shall
make the same know at the below mentioned
address within 14 days of the publication
otherwise the claim if any shall be deemed to
have been waived. Sd/-
RAHUL P. SINGH

(ADVOCATE) For KISHOR CHS Ltd.,
Shop No. 3, Peace heaven B, Sd/-
Near Deepak Hospital, Hon. Secretary

Bhayandar East, Thane 40 105.

PUBLIC NOTICE

Smt. REKHA MAHENDRA DESAI
Member/ Owner of Flat No. B-5,
Kishor CHS Ltd., Waidya Wadi,
Datta Mandir Road, Malad (East),
Mumbai- 400097 & holding Share
Certificate No. 13, Distinctive Nos.
61 to 65, which has been reported
lost/ misplaced.

If anyone having any claim/
objection should contact to the
society secretary within 15 days.
Thereafter no claim will be
considered & society will proceed
for issue of Duplicate Share
Certificate.

Place: Mumbai Date: 10/02/2023

ﬁq:

9. 9t (fofeT arifemerT oits arey Rvaraor Remeiicd) Fgaee 209y = fFom 33 s
NP TAARSTE TG PO B! 3 /arfie e feaufa afv agmrdies ST
IR, S /ot faca sty wqof g doeen www.refiiol.com daamesR mfr
e fsfies=am www.bseindia.com JTWTETaR STTRE e,

2. T UeNa faeir mifRedt wreftersmmor

ety fraaaee fafies

SPS HATAT: TAG0R 0TATARRRGITAAT0£042
AR-42¥, AT ASTAT, JGT FHRA, . THAF, HIE, FE-¥0000%.

gr.i03-30¢ e, $-AAinfo@spsfinquest.co.in, deage:www.spsfinquest.co.in

¥392.9%.20%3 TSI AUSEAT TAATEN S ASHATERAT

FeEmaiieT fama Fenaten sEare

of Sale bearing registration No. PNJ-1-470-2021, DATE 19/02/2021 registered igeret! feremel Jiereh TR
before Sub- Registrar llhas and as per Inv. Proc. No. 7/2012/A and Deed of 39.92.2032 | 39.92.2039 ] 39.92.2032
Sale dated 29/11/1996. qusfiat FSGTRT [orEmaR e | samRiEm
And whereas the notice in the Form X (Under rule 10) of the Sem 208.99 249.60 2990
L.R.C. 1968 issued to the opponents at the last known address return Wm ﬁgg 1/ ()
unserved back with postal remark * Party Expired/ Party left/ Not known/ %‘“:qm s iabanis w)) 3] (309) 1¢.90
Address out of Station” unserved as the applicant does not known the detail | | sarereres anfer/ i fesre remor amsiw) 23| (2303 4¢.90)
address of the legal heirs of the opponents and their further addresses. ProEHERAT T AP I 29.38 (23.03) .99
And whereas the applicant has prayed vide his application dated D HewTedT AMELAT
01/02/2022 for substituted service by publication of public notice in any one el Y3 e it ffesHRar
daily newspaper as required under order V rule 20 (1A) of C.P.C. 1908 as the ag/ -
applicant does not know the detail legal heirs of the deceased nor their| | e sememr SRR WA
addresses. famid: 09.03.2033 SIIT:008 0€ 9E 0

TR HAFT @ (0LR3R0)

pun]obnohonolbonk AR, St
Together for the better T /33544383

.4 RRERRULTL]

£-71:b0082320@pnb.co.in

Seal&Sd- | | S fegetoyes, Fo
Place: Panaji Priya Samant@ Kamat W Sl B/ ReaR-32 o feaieh e %0.0%.3033
Date : 07/02/2023 joint Mamlatdar- IV of Tiswadi Taluka| |qf;
. ST wQIRE AT
ﬁﬁ@—“ qﬁ?%.iox.,ﬁﬂwzm,m—?oéﬁ,
el el e R (o) el g < om0t
30¥, HeTm Hle, T Fam-2, < el - 3300¥e.
$-3: assetsalel@aaainsolvency.in, rotomac. global@aaainsolvency.com, ﬁ?gﬁ?rq’ﬁm g R ATE e Sféw ofvs TwEHe 1w

anilgoel@aaainsolvency.com
Th T, +13 ¢Looc&Y4Rey (Y. Iiva a=ar st sht, afm)

E-Rrema
feamezait wiga, 028 ot A fEEh
3-forermaeht ardie anfir d=: 34 7= 2033 A g 3100 A WA, Yoo AT

T T el TR, STTTETeE WedietaR feieh 23 H, Ro % ¢ TS =T STRIgaR
3-ToAeTETER FIARE FelaRreaT UREHTTS See=T 917 3112, 3-fefette Set Taran 3. F2Hd 5-
Teg-g wfdew fa. (Tguene) (3=@mee: https://nbid.nesl.co.in/app/login) sw
reEaTediER foshl el smed.

RIRIE getwe fge, RooR = Faw L3(R) ¥ g
warl: #ft. ST waiiE A TiEER Sadd we gl /an
.0L33F0004%0%
T #ft. TR GRS AT, Fete 3. 3o, TIre viart e, weaex-R ol Ui, et 4o
- Y00 \wo A Wicel et G Al 3.

e S FTATH Sife arli : 22 Hgat R0%3 T, e watar 2.38.8%.3033 Usht firger srarht
3 51w Saedl aiiE : 93 9, 2013 3 g %g, )
(s & fifreten smate freawg) s T8 =+ ERY40 T | F. J¥IU¥E.3Y
WAl e iR T Uerieh e THege ftiee(afemmeia) (‘e gel), WUT . WRYYE. 3

TR qURleT: %.9R.2%82
Afeuft Jet 03.08.2033 Wi

IS AT TR@: R3.0¢.308
ievft AT R3.0¢.%03R T

NN

3%.0¢. ?oﬂmﬁawmmww

T /AT /YT THH WO A FeAW W @I A g e frévmgan i
%.0%.303 TSfl TH-THIHT STHHE i 0T AT, T 219.23.303% Ushw

T TR Tt few TR TETIHR T GTeTa oo Sehaehl ThH U TS o a8 Yook ST 0T STl weTofi /
(w.a9) (®9) ST P E
aﬁm é}@—-{mq)ﬂ I FAH §443¥Y- etk 3222, 2033 TSl SFohere 30 1A 3.1, ¥3, 4%, 3 (I T TG THAREIH TR
bl T TR IR 4R W ) S e TS 3T TR (AR e
it - %0.02.38%Y Taf). STk e ok faiaTe! grl wTeter At/ fesmaee St =
TR AU - 03.04.2%%3 %. 5. P S 4
Aieoft JeaT R0.0.3034 . %,0%,2%,2%0 | 20,228,234 o ﬁ' 5
A2 (TR); o FHATH LOYURL - — .
= 15; Ry aw 2 TE F ST, TR .6 -+ft, Tie %4 0¢, Feln TR,
o T AR 03.08.382 gt - g, gaid - Yoo ok

§-foremmar=an 3@t 9 wdl @iehiayam Ra

2. $-ToTaTel ST STTR T2 STIETRIGR,, S TR 7 3T, & SRl 3T o SR S ST 7=
ST forshl A= A AT e FeTTER TS, TEETe (e §-
TogH -0 wioead fAfies) gR ITEifed el Sied.

2. wd 31 3o wrelf sifsarroet AAA Insolvency Professionals LLP = Semmseass
rgust= https:/finsolvencyandbankruptcy.in/ rotomac-global-private-

ST TFETET Fhaalor S ohl, HaT Yoo awaETrgd &o faawma e %.%,¥8,4%6. 39
(TR & G THATS TR Ir=s TR=rEiE i A9 wadte wh) oo Tn S

QAerTh SR e - AL TR S AT SHT FS. AT FEE Hod FHEEIA Shall ST TR
aﬁ“;wéﬁw),aﬁ Trevaor ATRRTIE TTHPRA e 2003 (IR FPIRT) = HT 2 () 7! TRGAITAT! Fret {Fall

e AR AR SFhgd Foll STea. GH=ATRSH T B0M=T 9RO F FTd g
STACTESTTETN FHUTT A= T Ao qusiie Erefiersam:

2. TETST, TARA %5 -1, T %.40¢, A% TR, TRER - 7, gais - woo o8¢,

i ATer Sl HrATaTE IUTsY dRSuaH T R Herd 33 = IuhaH (¢)
=T TG IR FSARY T G A IR

38 T VAT 3 ATR =, FRTEIT e & 3 ST § 3 O Rt STl oredl Srgared
ITH SheaTfRIaT R T Wiy Hier fosht, wrduet e 31 3ot R (SremmEr aHfe
FHTHHTSATITh) ST LTI TR AU A 3TTE. FITATE FIROTee STl

(5. @)
A Heet faamgt HUAAR Al HUAA T
e ausfier 3%.83.32 | 30.0%.3% | 32.82.3% | 3%.%R.32 | 32.%0.%% | 3%.03.°%
SOTETIRIGH | STCTGTANIGA | STCTGTTRIGH | STCTGTIRIG | STCTETIRieH | Tremanier
% | SRR TR 3T Y.¥3 | 2RLR.¥R | Q0RC.3E | RRE.LY | 30R¢.4R | R1R0.%¢
2 | gd AT/ (dreT) 23U.8% | 2RE3.63 | 3WR.LR | ¥RR.4L | 16R.0% | 33¢0.4%
3 | AT AT/ (drer) ¢3.20 | 23%3.¥% | 3R] | ¥4k | RE21.0% | R31L.%Y%
¥ | IR TR Heihy Icaw ¢3.40 | 23%3.3% | 3%W.LR | ¥%E.% | RERW.0% | R3LR.LY
TN HASS HHWFT WSS
(=i 9o .90 /- W) 20%3.8¢ | 20%3.00¢ | 20%3.0¢ | 20%3.0¢ | 20%3.9¢ | 20%3.9¢
& | tEha (arfier aufen cramafiar dreeg
eI TeATIHR Y cTohd TRETT aTeq)| ¥R&2.4R | ¥C0L.33 | ¥RER.30 | ¥REL.CR | ¥R¢R.3L | ¥u¥y.03
W | 3cad wfawm (arfiehishtor ATE)
3. B 0.¢R 22.%0 3.0% ¥.2% 4.¢R 2%.¥3
3. Hifehd: 0.¢3 2%.%0 3.08 ¥.2% u.¢R 2%.¥3

feu: . Fof=e ity foxfe fsed 3 St wrE@ 2093 = wAW 233 TEATEAT S (IR

wEryETT) sfrfEm, 0%y e fafga wRdE dETm (SSud) JER IR el SR

2. T frsuie TEMEidigR gAfdeehT HUaTd 3T SO 0%.0%.303 TS STciedl HaTds® HeT=
TId A wOAd o, Ot (fofeen srifserrg sfve feraor ferrrded) Tgowm 203y = fem
33 39 HU= dEmEEH ate faxfe et mifer gAfdeer st 3R,

3. Tet (fofeen sfvg st ferooior femmded) Tovm 2034 =01 oM 33 o Tie wag=eEg gt
FOG S S 9 FFu o feae afaem Fg=dies sa om. Jmfas 3 Jeats faxd
frewuta dquf Fyr Tefe wweESea www.bseindia.com sifor o= www.spsfinquest.co.in
JeETEeR ITHY 3R,

TR ASoT=AT Idid a hidar
e freRe fofreessia
e geem =g
SETATIH I HATAR

SITIUA: 032048 R0

faTeR: 0%.0%.%0%3
oo g=E

azpl faaferds

limited/ amfin $-feretta fsren seqtast T soargst st i ufwe gawm wefiq | |weaamn wmsTme gty e ot e waeueeam fomma st ufrg staeh (. =)
ér?ﬂqﬁ%'éﬁ o . A o ﬁmmmmwm g@wﬁm@ﬁﬁaﬁﬂm P—— —— -

i i Sy N o | | o 7 S S T . A el 9.92.20%% 20%% [ 39.82.20%¢ [ 32.92.20%2 [ 32.8%.20%¢ [ 3%.03.30%2
ot stucarsTat Fvawe fafeset e wufier Fiurendl e susRe du 3 i e §. s 3 %, 3%.9R.30%% | 30.0%.30% | 3%.9R.0%% | 3%.8R.R0%% [ 3%.8%.%0 3%.03.%0
FrmrTo o AT, TR IO hell Tl e /St T [ R fofal AshmoaT= Wlﬁﬁ WWWW&T - srerEiiyE | serEdiie | seemdia | seremiia | sceaiia | cediia
o N N e Tt g et shTeas Skt TSt MU AR el Yoeh o TR gt STeeie”

Fopa €-feretter g eeharvar=n /T sRevare e foraemen ufsr Fiordiet wrerm fea et 5 N o
L L o s . | IR TR S 98,3%¢.%¢ | 34,£00.33] %0,38%.40 | ¥3,%43.¥0 | 26,334.4% 3¢,3%%.3%
Ter= ST SROTCATE TR g =T U SR IR, s 5 5 5 =

Fmror - et oot /- T G SR/ TG T TS TSN Sieheal JTIrelTd 3. 3 | et (H, s a /e sttt srig) fege W/ | R,083.0%| 20,¥3%.00| &, 83%.3%| 3u,083.00 | 28,0686 |  23,8¥E.00

fori © 2% o3 3033 i g * e I A /e gae et e/ ereneiet See qEraTRETE 3. 3 | renasionRaT (b, srETeres o /a1 SRR A e T/

. e ety ffies (i) = uiem | | s, s aae 9. (dren) R,0%3.¢% [ 20,¥¥R.00| §,83%.3%| 34,3360 | 28,3%6.%0 2R,8¥%8.00

I e F. mmaﬁaﬁem/mdm—oo%/mﬂoo%%c/?c%;;;;%c/%o?t\; ) ‘m Ty, - P ] I n X

R §-%08, S e, TR, A faeed - 200we TN e FHwRE T/ () 6,00¢.08| ¢,%¢8.¢3| ¥,%30.%0 | 20,u8¢.8¢ | 13,080 0¢|  %¢,3%6.03
g-Aa: assetsalel@aaamsolvency|n anilgoel@aaainsolvency.com wd/- = — =
T F.432 Coociurey (A, Eﬁqm Tiitga s Y | PIATETehiaT TRUT FeemTeieh Icq— (Shiefraeiiehiidl I%1 (HagEnd)
3 HAHHTETIh e (TN FrET GHET) B,00R.60 | ¢,%%%.3u] ¥,%3%.% | 20,u8R.3% | %3,48¢.¢R 9¢,%6%.%%
& | EHmT wiedd (FfeRIeR 5. 2/ -l Te) %,¥0%.30 %,¥0%.30| %,¥0R.30| ¢,¥0R.30| %,¥0R.%0 %,%08.30
fycic Tl T et
c st WAscere gfar ffacs o e el el S S IS I oy
c€m Tﬁmﬂ THE 9000TITT 40 CcHIUEH1020834 ¢ | 3o wfeRieR (Stew)
Aieviiga FrRfea: FHe wikes AR, -G s, wivm @ R, {7 oe (3f), ge-soooyy. dswEe: www.itdcem.co.in -
Commitment, Reliability & Quality ﬁa’ investor.relations@itdcem.co.in, R.®.:+39-2-5§39§00, BIM:+39-2-§ER39§0/3¢ 1) FoT AR AT (2.) (SFidepi) #R.%4 %83 9,00 ®3R.2% R4 38.44
39 f33TR, 2022 Al Fuean faaTe 3 sissaTE el v faa faxdta forsesufn srgae ) I WiIeR el (3.) (i) #3.9% | #%9.6% wo.00|  w3R8R[ wik.Ry 28,4
(. A, Fg Hean i)
oot HoeTer Al quferigeret A B
femmt ARy weifer femmet . .
. 1. 32.22.2033 T=h Goueret o @ TomRRaen seeaifem wemh frfa Rertadier sfafe mih
3. auefier 39.92.30 | 39.92.3033 | 39.93.3039 ? ﬁ 32220 .
. SORTIRREE | samRfen | soReORREE .
Tl faam@iarEt TSI AT ELE ren
4 TR HERET 932009.85 | 384R40.48 33¢98.8 o,
2. | reTadieRen e w1/ (der) (TR, sereree S/ e fd wremo aregd) BOIYE [ 99¢40.50 2500.03 %, ettt 3%.83.2082 | 30083087 | 3% .4%.30R% | 37823032 | 3%.2.30%% | 3R.03.30%%
3. | FRyd FroTaEiERar e A/ (Fer) (sTaTare st/ far g Femr ) 8932.4¢ 99¢40.60 2500.03 rEmiyE | sreremiiya | seemdiia | seemdiie | serediia || cremda
Y. | AR e g o/ (qlrer) (S St/ faar <1 o ) _ 353y €006.94 ANER v |afarerTm T $5,3%¢.%¢ | 24,¢40.33 | £0,3%6.34 | ¥3,%43.%0 | Q634850  3¢,R%8.3%
Y. | FrOTAEBRTT TR0 TP I (PR ey 1o/ (qeT) (FRFR) AT SR e Ieaet (R ) 390¢.42 ©§3%.%% 9689.9 0 Fp— PPN [N [P P [P R2.548.2¢
§. | T ST 9999.¢¢ q999.¢¢ 9990.¢¢ havsl = — o - - SN
o, | (AWt oRaTaTeT AT SRR e R aTo) - _ - ) | FazET T ©,00¢.00| ¢,8%%.¢&[ ¥,%34.%3%[ 20,453 | 13,u88.3% 2¢,%3R.3%
¢ Wuﬁm(a@&ﬁu@aﬁa/—m) (T T TR BRIATSNET) ) | Freafisiar R geaneh S ©,00R.¢3| ¢,%%%.3%[ ¥,%30.30 20,uu3.65| %3,u0.03 2¢,%190.03
.93 *4.03 *9.9%
? 9 WF‘ 293 "9.03 "9.98 2. et forflr frssputar cramudiem aftdigR geeieh ShvaTd 3 3T TaTeish HEaSTGR =l f¢. 0%.03.3033 U SR wemed i1 o9l <vama
“aTfSreRoT e el TR,
Tehe AR (%.FRaTa, TG e AfARE) 3. el Ty @ A (g 9 = fodem sraveehdn) ol 209y =0 fafemm 33 siml @is wEehs gras ST A . 32.93.3033
el Huerer e aefaiTet Teft Fuerell Tl o FeArdEsRaren whh sereriiig faxie fremten faeqm ureuen s og. Tl 9 whi foxda freeate Tl uwer wie
fommet QAR wfer fommdt RS dease www.bseindia.com g www.nseindia.com st sui=t deEEe WWW.NESCOo.in T 3 3.
ar. qusfier 39.92.2039 | 39.92.3032 | 39.93.3039

5. SR | sreRaRidn | sroemaRfEi
9. | PRITEIRT T T 99%90¢.8% | 308819.84 (Y00R.35 Yt ferftesenit
2. | e T/ () 883298 | 990438 2338.20 g/ -
3. | R T/ (Fren) 3558.6¢ C884.9% 984.8¢ W@,qﬁﬁ
8 j_;m T T e S () (e ) _ LR I L IR T UL WA
9) (fosfee arffeeria=T ofvs feraarr RerRicd) W@ 2094 = iid TRTITTAE ATGR FRUITd AT 39.92,.2032 HeiedT #HTQ-WT i Yoz AtgEn, . 0%.0%.2023 E'TSTEI'(F[ : 09493463

TSR SHeraraRan e fremufer afiear Trdie SaRT 3. 39.9.20%R Jueiedr TR T THATADRAT sreramaRiEn i Fremsfer qof T

dierg 7 Ticagear www.bseindia.com @ www.nseindia.com 3o doeear hitp://www.itdcem.co.in/financial_results. htm JgaEea . . .

S o TGuieha HTATeT : JEeht He, UfIam gl W™, e (&), GaI8 — %00 08§ 3.

FATed HSBEAT ad™ T PR
Y/ - ST AR e : L17100MH1946PLC004886
fo®roT: qag (ISR FATHD) aamgz . WWW.nesco.in

f3Hi®: 0¢.03.3033 SamaT:0¢2%9998 ) )

f2. 32.23.30]R < Auaeh fAuTH 9 FTSATE IS Raan

THiAd saraifara fasia Asputar arRm=T




